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Section A, B and C are compulsory for all Regular and Private students. Please
follow the instructions, given in each section. Marks distribution for all students
are as shown in question paper. The blind candidates will be given 60 minutes
extra time. :

Rep. 15x1=15/Pvt. 15x1=15

aared frefefes $99 g § o1 9@ ¢« State whether following statements are True or False :
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favur faspg & gerr & siferr R ¥

Marketing is more wider to Sales.

it R s € S e g W & ey A |

Marco Marketing Concept was presented by E. J. Kelly.
faqu-fospor % 4P’s F ufssar onfee 7 ® |

‘Process’ is not among the 4P's of Marketing-Mix.

e ‘dva & S oF far S asar € |

Segmentation can be done on the basis of Price’.

T i Auom & 999 Sa=rRuT F 7 # 59 1940 ¥ 3T S |
Market Segmentation appeared with new concept of marketing in 1940.
MEAEAE T Sl e ¥ |

Emotional motives are External motives.

e fopor Pr-smandt 2 R

Product Mix is three-dimensional.

g ' o @ o sEwr R |

Sales is a stage of PLC.

Remdw o Fe-am T ¥ |

Reliance is not a brand-name.

& € 9 1 gE T are + e ¥ |

Formmla of B. E. P. is Total Cost + Contribution.

fyorr frrsor e Prafer =1 o sl Praf 2
Marketing Mix is a internal factor of Price Determination.

‘o, o, e’ W o ot ST Az R |
‘F. 0. R’ mean Free On Road'.
R g dade- e 57 g T R

Distribution is not a element of Sales Promotion-Mix.

=T Oy HdT § ‘STHY gAY TR Ta9l S |

Personal Selling is not ‘Face to Face Contact’ with Customers.

Rysmoer Far A =fFae gHen W afEeg o § e A9 Y awear © |
Advertising can not give personal attention to individual buyer’s problem.
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W€ ¥ : WY IWLA Section B : Short Answer
1. four 1 a7 wee ¥ 7

e

What is the importance of Marketing ?

4qr OR
fespar ua famom sy $ifd |
Distinguish between Selling and Marketing.
SN WEER & oA ¥ w7 seey & 7

What is the importance of Consumer Behaviour in Marketing ?

941 OR
FISY AWRTST & 7 Ry ¥ 7
What are the objectives of Market Segmentation ?
ZEHTH FT T I & 7
What is the importance of Trade-Mark ?

3t OR
JTE ST T F T T g ¥ 7
What do you understand by Product Life Cycle ?
e -FAg et § sy w7 arge §

What do you understand by Product-Price Determination ?

94T OR
GEHT AT FT T Aeq & 7
What is the importance of Retailer ?
Fem S sr Reg ¥ 7
What are the objectives of Advertisement ?

=1 OR
forspar w7 & oy .y vy ¥ 7

What do you understand by Sales Promotion 2

G & : 4 IER Section C : Long Answer

1

9000

fauerT & & v aof iftrg |
Describe scope of Marketing,

#9ET OR
%ma%wmwmﬁﬁm&rﬁwﬁﬁm |
Compare Traditional and Modern Concept of Marketing,
STHIFT =TerT # ¥Fr 51 aviv A |
Describe nature of Consumer Behaviour.

g1 OR
AT AR &7 a7 Teey ¥ ?

What is the importance of Market Segmentation ?

3T i & Rfte st 9 @y |
Explain various steps of Product Planning.

] s9ar OR
e F Fraf #r qofT Hferg |

Describe functions of Packing
SATE # A Frafor 1 onfiw F@ T gSt 7 avly g |
Describe factors affecting Price-determining of a product.
grar OR
mmﬁﬁgﬁmmeﬂmwﬁw#ﬁq !
Critically examine role of Wholesaler.
Forse s it AR 571 9t i |
Describe methods of Sales Promotion.
a9aTr OR
T fbar % #maf 7 quiT fifene |

Describe functions of a Salesman.
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